
Grade 6 
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Unit 5 – Read pages 44 – 45  

 
The human cost of unfair trade – work and exploitation  
 

 Exploitation means to treat people in a selfish and unfair way.  

 The main way workers are exploited are:  
 Low wages 
 Long working hours 
 Unhealthy and dangerous places of work 
 Child workers 
 No sick leave  

 

 

Activity 1 

Read the case study: Hamed’s story, as well as the speech bubble about Hasina’s 

life on page 44.  

1. List all the ways that Hamed has been exploited in the work place. 

2. List all the ways that Hasina has been exploited in the work place.  

 

Activity 2 

Read the case study and information about The Body Shop found on page 45. 

1. Rewrite and complete the sentences that follow. You will find the information 

in the diagram and case study.  

a) Buyers and sellers agree on the ______. 

b) Buyers help sellers to _____ some raw materials.  

c) Buyers deal directly with ______. 

2. Fair trade products often cost more than products from other suppliers, for 

example. A bar of soap costs R10 in a supermarket.  The same bar of soap 

costs R15 at a Fair trade shop.   

Would you buy the more expensive bar of soap just because it’s sold at a fair 

trade shop?  Give reasons for your answer.  

 

 



 

More information about The Body Shop 

 

The Body Shop was founded in 1976 in Brighton 
 in the UK.  Today there are more than 3000 
stores around the world and many are 
found in South Africa.  Body Shop products are  
also sold in stores like Clicks.  The shop is famous  
for its beauty products such as body lotions,  
 perfumes and make-up.   
 
The Body Shop is very involved in Rights of  
Human activity as well as the rights of animals  
with regards to testing of products.  
 

 

 

 

 

 

COMMUNITY TRADE 

We launched Community Trade in 1987. It is our commitment to trading fairly with suppliers 

and in exchange we offer good trading practices and independence building prices. 

WHERE DOES OUR COMMUNITY TRADE SHEA BUTTER COME FROM? 

 

We’ve sustainably sourced our Community Trade shea butter from the Tungteiya Women’s 

Association in northern Ghana since 1994. 640 women from 11 villages handcraft 390 tons 

of shea butter for us every year using an 18-stage process passed from mother to daughter 

for generations. Each woman takes two days to expertly produce our shea in 25kg batches 

using traditional techniques to ensure the highest quality. 

 

As well as paying a fair price, we pay a premium to help empower these women and help 



them to achieve an independent income, increased confidence and respect. This premium 

also helps fund community projects that positively impact the lives of 49,000 people across 

11 villages every year. These community projects include building 7 schools that educate 

1,200 students and enabling access for the community to safe water and health centres. 

 

 

 
 

 

 

 

 

 



FOREVER AGAINST ANIMAL TESTING 

 

WHAT IS FOREVER AGAINST ANIMAL TESTING? 

 

Our Forever Against Animal Testing global campaign is how we put our passion for 

animal rights into action – we're working towards a worldwide ban on animal tested 

cosmetics… forever. Approximately 80% of countries have no laws around animal 

testing, which is why we haven’t stopped fighting for the rights of animals since 1989. 

Working with our customers and Cruelty Free International, our Forever Against 

Animal Testing campaign is helping wipe out animal testing in cosmetics for good, so 

animals no longer have to suffer for our beauty. 

 

According to Cruelty Free International, over 500,000 animals may be used in 

cosmetic animal testing worldwide every single year, even though alternative testing 

options exist that would allow neither animals nor consumers to suffer. Non-animal 

tests are often more effective, more reliable and faster, proving that animal cruelty is 

an unnecessary evil.  

 

 
A MESSAGE FROM CRUELTY FREE INTERNATIONAL 

“In October, The Body Shop and Cruelty Free International took 8.3 million voices from 

all over the world to the United Nations HQ in New York to call for a global end to animal 

testing in cosmetics. 

 

“These signatures represent the latest milestone of more than 30 years of advocacy 

between Cruelty Free International and The Body Shop, the first international beauty 

brand to campaign against animal testing in cosmetics. 

 

“We know we couldn’t do this without you. There is still much work to do, but with your 

continued support we know we’ll succeed.” 

Michelle Thew 

CEO, Cruelty Free International 

 

 

 


